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	Manufacturing industries


	Assessment objectives

· Candidates should be able to demonstrate knowledge and understanding of the changes that occur through time in places and spatial distribution.
· Candidates should be able to recognise the role of decision making within a geographical context as affected by the increasing level of global interdependence.
	
	0460/2217 syllabus

3.3 Industry
· Describe and explain the factors influencing the distribution and location of manufacturing industries
· Explain their combined influences on the location, scale of production, methods of organisation and the products of the system
· Identify industrial zones and/or factories with respect to locational and siting factors
Topic link: the environmental impacts, problems and benefits of high-technology industry are outlined in Topic 3.7 pp. 220–6.


	Differentiated learning outcomes
· All students must have a basic knowledge of why secondary industry locates in a certain place (Grade E/D).

· Most students should be able to describe why specific examples of secondary industry are located in different countries (Grade C/B).

· Some students could have a detailed understanding of how secondary industries operate at a number of different scales, with reference to specific examples of industries and the countries in which they operate (Grade A/A*).
	
	Resources

Student Book: pp. 175–8
Worksheets: 
3.25 Factors influencing the location of the iron and steel industry
3.26 Textile industry case study
Photographs: 
3.24 Making steel in India
3.25 Small-scale textile industry in Bangladesh
Further reading and weblinks: 
An overview of the world textile trade is available at: 
www.teonline.com/industry-overview.html


	Key concepts
	· The location factors affecting secondary industry have changed over time.

· The textiles and clothing industry is one of the biggest secondary (manufacturing) industries in the world.

· Industrial development is increasingly taking place on a local scale in many countries.


Starter suggestions

Revise the factors that affect the location of manufacturing industries.

Brainstorm with input from the class and write the location factors they come up with on the board. How many of these factors are applicable to the local area? What kinds of industry have grown up to take advantage of these location factors?

Explain that the following lesson will look in more detail at how location factors affect specific industries and how they change over time.

Main lesson activities

1
Read through the first few paragraphs on manufacturing industries in the Student Book. Concentrate particularly on the location factors affecting iron and steel industries. Display photo A from p. 176 of the Student Book (photo 3. 24 from the downloadable resources). Now use the information to annotate the picture on Worksheet 3.25.
2
The Student Book has a detailed case study on the textile and clothing industry. Use the information to write a one-page report on the history and development of the global textile industry, concentrating on location factors and the shift in production from MEDCs to LEDCs. 
	Extension activity
	Some students could also include details of future trends in the textile industry by looking at the website listed in Resources.


3
How does your town market itself as a location for business? Try to find examples of advertising literature from your town’s chamber of commerce or equivalent organisation. See if your students can do better by producing a marketing campaign with posters and brochures, or using new technologies such as podcasts or internet adverts.

4
The case study looks at the textile and clothing industry in Bangladesh and includes a few details of how this started as small-scale manufacturing in rural areas. Display photo 3.25 from the downloadable resources showing some of this home-grown textile production. Can students think of any examples of similar small-scale manufacturing in their own country? What kinds of products are local people making? Where are they selling these products?
5
There are many more examples of small-scale manufacturing industries around the world on independent business websites such as www.kiva.org – an organisation that offers small loans to people around the world who have good business ideas. Have a look at the website and find five examples of businesses that you would like to support. You could even try to get your students to fundraise: pick a small business to support and make a donation to help them.

	
	Give extra support by giving students Worksheet 3.26 – a writing frame to enable them to complete main lesson activity 2 above.

Give extra challenge by asking students to find other examples of small-scale entrepreneurial websites from around the world.


Plenary suggestions

Revisit some of the discussions in earlier themes that looked at how employment opportunities in the students’ local area had changed over time.

Get hold of some old maps of the area and look at the industries that used to be located around the town or local area. If this is not possible, invite senior members of the community into school to talk to students about the changes.

Use the session to show that industrial location is a dynamic process and that companies locating in the local area are changing all the time.

	Assessment suggestions
	The case study report in main lesson activity 2 provides a good opportunity for assessment of knowledge, understanding and interpretation.
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